CHARLES JIKEME
Social Media Growth Strategist

“Building visibility through strategy, consistency, and audience psychology.”

CONTACT

© Port Harcourt, Nigeria

t. +234 706 175 3373

@ jikemecharles6@gmail.com

Jd TikTok Portfolio: @URBOYJAIKIM
® University of Port Harcourt

Bachelor of Nursing Science (B.NSc.)

Expected Graduation: 2028

QUICK STATS

v 800,000+ Views Generated

v Multiple Viral Videos

v Experience Working With Startups Across Nigeria, Australia & The United Kingdom

v Experience Across Fintech, Trading, Beauty, Al Sports Technology & Consumer Apps

WHO IS CHARLES JIKEME?
Most people scroll.
I study why they stop.

While pursuing a Nursing degree at the University of Port Harcourt, I have spent the last few years
studying attention, audience behaviour, and the psychology behind content that captures interest.

What started as curiosity quickly evolved into a practical skill that has allowed me to work with
startup founders across multiple countries, helping brands increase visibility, engagement, and
audience growth.

Today, I help startups and growing brands attract attention through audience-focused content
strategies, trend adaptation, storytelling, and consistent execution.

My experience spans multiple industries including:
* Fintech

* Trading & Forex Technology

* Beauty & Lifestyle



* Al Sports Technology

* Consumer Technology

WHAT MAKES ME DIFFERENT?
Many creators focus on making content.
I focus on understanding people.

Before creating content, I study:

* Audience behaviour
* Emotional triggers

* Trends

* Engagement pattern

e Content structures

My goal is not simply to create content.

My goal is to create content people care enough to engage with.

WHY STARTUPS LIKE WORKING WITH ME

I understand startup environments.

I understand that growth requires experimentation, consistency, and adaptation.

I have worked directly with founders and small teams, helping them build visibility while operating

with limited resources.

I am also actively involved in a university environment, which gives me direct access to emerging
trends, youth culture, and audience behaviour that many brands struggle to understand.

MY CONTENT FRAMEWORK
STEP 1 — Understand The Product

Before creating content, I learn:

» What the product does
* Why it exists

* What problem it solves



STEP 2 — Understand The Audience

I identify:

» Age group

* Interests

* Behaviour

* Consumption habits

* Online culture

STEP 3 — Research Winning Content

I analyse:

* Viral videos
* Trending sounds
* High-performing creators

» Audience reactions

STEP 4 — Adapt & Create
I do not copy content.

I study successful structures and adapt them to fit the brand’s audience and objectives.

STEP 5 — Measure Results

After publishing, I monitor:

* Views
» Watch Time
* Shares
* Saves

e Comments



» Follower Growth

I then use those insights to improve future content.

CASE STUDY: PAY2VIEW — CLUSTER CLEAR
About The Brand

Pay2View was a UK-based startup focused on expanding into the Nigerian market through user-
driven engagement and digital visibility.

Following a strategic business transition and company rebranding, Pay2View later became Cluster
Clear.

My Role
Content Creator & Growth Strategist

December 2024 — March 2026

Strategy

* Trend adaptation

* Audience-focused storytelling
* Localized Nigerian content

* Organic engagement growth

* Brand awareness campaigns
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Results

Followers: 37 — 1,006+



Likes:
3,071 — 93,200+

Top Performing Videos:
423,000+ Views
120,000+ Views
76,000+ Views

Note On Rebranding

Following the company’s transition from Pay2View to Cluster Clear, a significant portion of the
original content library was archived or made private as part of the rebranding process.

As a result, many of the videos responsible for generating these results are no longer publicly visible
on the current account.
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